Proposal

The topic I would like to propose for class is regarding parasocial interactions/relationships
and adolescents. To be more specific to how much of an influence does the parasocial
interactions/relationships communication between celebrities or mass media stars and adolescents
have on the decisions they make. This is becoming more and more of a problem as technology
keeps on getting better year after year allowing us to immerse ourselves even deeper. This study is
important because with more influencers rising the more appealing their lifestyle looks, and kids
try to imitate the stars every mover so they can grow up to be just like them. Communication in
these relationships is one-sided and celebrities or organizations might not even know of the other
person existence. While nowadays kids accept that they don’t them that does stop them from

follow their direction.
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This veers a bit into psychology. We don't quite have the resources to measure this. Rephrasing or refocusing this a bit could easily turn it back into a communication study.
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This one is formatted correctly. You can use it as a guide for the ones above it.
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Some awkward spacing/indentations throughout. Definitely need to select all and make sure the whole list has a hanging indent and is evenly double-spaced without an extra space between citations.
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